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His Grace the Most Reverend Dr Stephen Samuel Kaziimba Mugalu,  

All Bishops present,  

The Clergy, 

Senior Government and Civil Society leaders, 

Brothers and Sisters in Christ.  

 

I greet you in the mighty name of our Lord and Saviour Jesus Christ. 

 

Your Grace, I am greatly honored by your invitation to be the Chief Guest at 

this occasion to launch and fundraise for the Church of Uganda (COU) 

Family TV. I would also like to take this opportunity to appreciate you and 

the entire Church fraternity for your prayers and support when we lost our 

late Governor, who was a devoted member of the Church (May his soul 

continue to rest in peace). We know that you also steadfastly pray for the 

Bank of Uganda and the Economy; and that is what has sustained us amidst 

significant health, economic and geopolitical disruptions. 

 

Ladies and gentlemen, as you are all aware, the global COVID-19 pandemic 

had significant influence in re-shaping the way we live, the way we meet, 

the way we transact and the way we communicate. During this difficult 

period, we witnessed the impact and ability of media to provide for 

ministerial outreach within our local communities, and all over the world. It 

therefore gives me great pleasure to be part of this historic occasion as the 

Church of Uganda ventures into the media space; providing a sustainable 



platform to broadcast content on spiritual growth and socio-economic 

development for our nation’s families.  

 

In her book, “The 7 Mountains of Influence”, Bronwyn O’Brien challenges the 

Church to engage with the seven mountains of societal spheres and influence 

them for Christ and His kingdom in order to bring change and 

transformation to a nation. Mountain No. 6 is the pillar of media, which she 

identifies as a significant force that has the capacity to create the culture that 

influences and defines the character of people.  

 

St. Paul in the book of Romans Chapter 10:14-15 (New Living Translation 

version) also presents a challenge to us. The reading says: 

 

“But how can they call on him to save them unless they believe in him? And how 

can they believe in him if they have never heard about him? And how can they 

hear about him unless someone tells them? And how will anyone go and tell 

them without being sent? That is why the Scriptures say, “How beautiful are the 

feet of messengers who bring good news!” 

 

I was drawn to the statement “how can they hear unless someone tells them”.  It 

is my view therefore that this initiative being launched today will go a long 

way in fulfilling the challenges put to us by O’Brien in her book and by St. 

Paul in the Bible, especially in these changing post-COVID times.  

 



I would like to draw attention to the COU Family TV’s objective to deliver 

content on socio-economic development. The Bank of Uganda, in its new 5-

year strategic plan 2022-2027, re-focused its mission to include the aspect of 

supporting socio-economic transformation. This provides for synergies 

between the Church’s initiative and what the Central Bank intends to 

achieve over the next 5 years. In seeking socio-economic transformation, the 

Bank intends on increasing its media presence to ensure that its policies and 

actions consistently reach the public, and in particular, the people at the 

bottom of the pyramid who remain excluded from the financial sector. The 

Bank therefore prides in a strong relationship with the media and to this end, 

we uphold these broad principles: 

 

• Clarity - The objective for communicating shall be clear  

• Timeliness - Communication shall be timely 

• Accuracy - Communication shall be accurate and precise 

• Consistency - Communication shall always be consistent with the 

policies, plans, programmes and objectives of the Bank. 

 

If we share these principles, then I have no doubt that Bank of Uganda and 

COU Family TV will be working together in the near future, to collectively 

drive efforts to promote socio-economic development.  

 

In line with consistently reaching out to the public, allow me to mention the 

central bank’s latest policy actions based on the current economic situation. 

Two weeks ago, on the 12th August 2022, I issued the Monetary Policy 



Statement for August 2022. Without boring you with details, the Central 

Bank increased its policy interest rate and the key message was that 

inflationary pressures are still apparent and are expected to slow down 

economic activity for the year 2022. These inflationary pressures are 

currently being driven by supply-side shocks. We urge you, as respected 

leaders in our society, to encourage members of your congregation and all 

Ugandans that you will be able to reach through this media avenue to take 

advantage of key Government interventions to boost production and value 

addition. Some of these interventions include: 

 

• The Parish Development Model initiatives.  

• Initiatives to provide access to affordable finance through the 

Agriculture Credit Facility, the Small Business Recovery Fund and the 

Uganda Development Bank; especially in this period of increasing 

interest rates.  

• Other interventions by Development Partners and the private sector. 

 

With increased production and value addition, the economy will be able to 

overcome the shocks driving up prices and increase resilience to similar 

surprises in the future.  

 

Before I conclude, I would like to challenge the COU Family TV to shape its 

journey and programmes around our key national asset, the young 

generation. In the midst of destructive content all over the media, Family TV 

has the opportunity to offer creative, wholesome programming and 



entertainment. I also challenge you to consider expanding these efforts to 

actively penetrate the social media spaces in the future, given that they 

provide a major communication point with our young generation today. 

 

Through the initiative being launched today, the Church of Uganda has 

embarked on a noble and progressive path in adopting communication 

technology as a means for ministerial outreach.  It is my prayer that over the 

years, COU Family TV will grow to be a strong voice in our communities, 

championing the fear of God and strong values like integrity, hardwork and 

innovation. I also pray that the Church continues to build strong 

partnerships and collaboration with government and the private sector, in 

our collective journey towards socio-economic transformation of Uganda. 

 

Finally, as we fundraise for this noble cause, I would like to remind you all 

about what the Bible says in 2 Corinthians 9:6: 

 

‘Remember this: Whoever sows sparingly will also reap sparingly, and whoever sows 

generously will also reap generously.’ 

 

Thank you for listening to me and God bless you all. 

 

Michael Atingi-Ego  

Deputy Governor  


